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nature of their mission. However, it should be recognized that 
nonprofit organizations, which are typically mission-driven, can 
still be sources of mis- or disinformation. While one of the im-
portant attributes underpinning the principle of science-based is 
providing citations and a synthesis of information from multiple 
sources, the Phase 2 advisory committee was concerned with 
the potential for citing pseudoscience or selectively choosing ref-
erences that support a particular viewpoint without identifying 
and discussing conflicting evidence. The Phase 2 advisory com-
mittee also suggested that social media companies examine the 
currency of citations, where older information may be cited and 
newer citations demonstrating the progression of knowledge on 
a particular subjected may be ignored or not updated in a timely 
manner.

In terms of transparency, many nonprofits create information to 
facilitate fundraising efforts, which raises the question of whether 
content used for fundraising is less legitimate than other types of 
content. The Phase 2 advisory committee believes that delegiti-
mizing such content could be needlessly punitive. Another con-
sideration regarding transparency is that many nonprofits are 
beholden to very few or even a single funder. Therefore, even 
if a nonprofit attempts to maintain independence, it may not be 
possible to completely remove the bias of what the funder would 
want or not want represented. Finally, some nonprofits obtain 
most of their funding from revenue streams such as subscriptions 
(to journals or products), membership dues, or from annual so-
ciety meetings, which can include income from vendors renting 
booths or advertising in journals. A potential approach a non-
profit in this situation could take to abide by the principle of trans-
parency would be to clearly describe their process for segregat-
ing their funding sources from the health information presented.

For-Profit Organizations
Several themes arose during discussion of for-profit organiza-
tions, with the Phase 2 advisory committee expressing many simi-
lar points to the discussion of non-accredited nonprofit organiza-
tions. In many cases the overlap between these two sources of 
content was so broad that there is potential for the attributes for 
the different sources to be condensed and applied across both 
source types. The Phase 2 advisory committee discussed the ten-
sion between completeness of information for each potentially 
credible source and the pragmatic need for ensuring that imple-
mentation of the criteria is practical on a global scale across a 
variety of social media platforms.

The Phase 2 advisory committee recognized that all groups 
presenting health information, inclusive of nonprofits and individ-
uals, would potentially realize financial or non-financial gains 
should they be deemed a credible source and elevated as such. 
Additionally, the Phase 2 advisory committee recognized that 
deeming one source as credible may potentially confer a com-
mercial advantage over another source that was not deemed 

credible. However, determining the credibility of for-profit orga-
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whether the processes are functioning as intended and whether 
there is evidence of inadvertent harm. The Phase 2 advisory 
committee believes that this testing should include global social 
media platforms. The Phase 2 advisory committee encourages 






